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Abstract 
More people are migrating now than there were during World War II. While 

the reasons for moving are diverse, one global consequence of this mobility is 

the settling of people in countries different from their place of origin. While 

this can be a smooth process, it can also lead to misunderstandings and 

conflicts.  

 

This study investigates how a Gothenburg-based initiative, Flyktingguide, 

works with integration based on matching established Gothenburgers and 

newly arrived Swedes in social contacts. Using interviews, advertising and 

information material, policy documents and statistics, both the external 

communication directed to participants as well as the intercultural 

communication happening between those involved are analyzed.  

 

The findings suggest that the external communication of Flyktingguide works 

to challenge and maintain the image of what it means to be ‘Swedish’ and a 

‘refugee’. Their communication only reaches some groups – leading to 

unbalance among the participants. The strategy of matching people from 

different countries has resulted in an acquisition of knowledge by both parts 

and a sense of inclusion in an expanded context. While participants’ 

worldviews are challenged, something that can be uncomfortable, it also leads 

to a greater understanding of the counterparts’ context. Interruption of 

matchings was often caused by discrepancy of expectations. The negative 

outcomes of these ‘break-ups’ have not discouraged the participants to try 

alternative matchings. The results of this study provide a picture of how both 

parts can work as agents for social inclusion.  

Key words 

Integration, inclusion, culture, migration, contact theory, representations, 

communication, communication for development, participatory 

development 
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Introduction 

Our current world is described as a global one, a world where people are 

brought closer than ever before as a result of technological advances and 

globally interconnected markets. Some even state that we currently find 

ourselves in one global system characterized by cultural diversity (Jönhill, 

2012:139). Although many of us agree that the world indeed seems to have 

become smaller there is a great discrepancy of whether this leads towards 

people becoming closer and more alike, or the contrary. While some argue 

that a process of diffusionism, or Americanization/ McDonalidization of the 

world is taking place, others see the world as “growing both more global and 

more divided, more thoroughly interconnected and more intricately 

partitioned” (Geertz, 1998). Hence, while the globalization can bring us closer 

in some ways, it also calls for a stronger cultural awareness among groups who 

feel that their cultural peculiarities are being threatened. Intensified cultural 

exposure between different groups can, but doesn't always have to, lead to 

tensions. These two processes of increased interconnectedness and awareness 

are two sides of the same coin - our global reality (Hylland Eriksen, 2007). 

 

Even though migration has always been present in the history of humans, in 

recent years an increased number of persons are migrating 

(http://www.unhcr.org/53a155bc6.html). In accordance with this global 

situation, the number of immigrants has increased also in Sweden 

(http://www.migrationsinfo.se/migration/sverige/). Gothenburg is Sweden's 

second largest city, and one of the municipalities with most immigration 

during recent years. “The foreign immigration to Gothenburg has not been 

this high since 1968 [...]”, says Lutz Ewert, who works for the unit of social 

analysis and statistics for the city council (Hjertberg, 2014). Many Swedish 

citizens have also chosen Gothenburg as their new hometown during past 

years. By the 1st of January 2014 Gothenburg had more citizens than ever 

before: 533260 persons (Hjertberg, 2014). Although living in the same city, 

many of its inhabitants might not meet, talk or get to know each other. This is 
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a normal situation in urban locations nowadays, but Gothenburg is often 

referred to as a very segregated town. 

 

In an increasingly globalized and diverse world, where people constantly move 

across official, as well as more symbolic borders, making personal 

acquaintances at one’s new location is important in order to find one’s place in 

a new society. This is especially true when considering such relations as 

integrating bridges, enabling meaningful exchanges across social worlds, or 

social divides. These relations play a vital role in diverse societies — by 

expanding identities, opening insular communities of interest, containing 

intergroup conflicts, and reducing inequalities (Briggs, 2007:263). Parameters 

such as work, residence and linguistic knowledge are often used as measuring 

rods for integration, while soft values such as ties between persons from 

different backgrounds are not as tangible. Many studies have proven the 

positive effects that contact between different ethnic groups have, while other 

studies also have shown the opposite – cases where negative feelings or 

prejudices are reinforced (Semyonov and Glikman, 2009, Hodson, Gordon, 

2011, McLaren, 2003). What makes some encounters more successful than 

others, and can prosperous meetings lead to meaningful social changes in 

shape of integration? 

 

“Integration starts where people meet in personal relations” is the motto of 

the municipal integration initiative Flyktingguide [meaning Refugee Guide, 

onwards referred to as FG] that promotes creation of bridges and integration 

on an individual level (www.goteborg.se/flyktingguide). Based on the 

assumption that Gothenburgers and immigrants meet too seldom, FG 

functions as a place where these groups can get to know each other on a 

voluntary basis. The main idea of this initiative is that contact between newly 

arrived immigrants and people already living in the city would be positive for 

both parts, and for the society in which they live. It can be understood as a 

node linking together networks of people from different backgrounds and 

http://www.goteborg.se/flyktingguide
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social groups. The participants in FG register alone, with a friend or together 

with family. FG then matches applicants together based on their interests, sex 

(opposed sexes are normally not matched), family situation, preferences or 

other parameters. When a match is made, a presentation meeting is held 

together with staff from FG. Onwards, the participants decide how the relation 

evolves. Since the start in 2003, then as EU-based project, FG has connected 

3610 households in a total of 1805 matches. 

 

In the past, these kinds of projects have almost exclusively been started and 

maintained by non-governmental organizations (NGOs). Gothenburg has 

been quite unique in its decision to let this participatory initiative for 

integration form part of the public financed work since 2008. During recent 

years, other municipalities have started similar initiatives since it has been 

encouraged and funded by the state 

(www.regeringen.se/sb/d/16310/a/199727, www.sprakvan.se). These 

initiatives seem to be more active, and perhaps more needed than before, and 

many campaigns to reach a broader audience have been launched. 

 

Research questions 

This work aims to investigate two kinds of communication tightly 

interconnected in the FG initiative: the organization's external 

communication directed towards actual and potential participants, as well as 

the intercultural communication taking place in the meetings between ‘guides’ 

and ‘refugees/ immigrants’. This leads to the following research questions: 

 

 What representations of Swedes and immigrants does Flyktingguide 

communicate, maintain, and challenge with their advertising and 

external communication? 

http://www.regeringen.se/sb/d/16310/a/199727
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 What role do the matchings promoted by Flyktingguide play in the 

process of social inclusion? How can this process of intercultural 

contact be described and what effects are generated? 

Aims 

The objectives are to investigate the kind of communication that promotes 

participative development and intercultural communication, as well as the 

effects that intercultural communication can have on a personal level, and the 

benefits for the city in which the participants live.  

 

Firstly, the external communication of FG, one of many organizations working 

for social change, will be analyzed. Today, communication for development is 

widely understood as a field of knowledge and of practice that uses 

communication and media in participatory processes for social change. The 

field has changed significantly over time - moving from theories of 

modernization, one-way transmission of messages and top steering, to today's 

idea of communication as a tool for transmitting meanings and processes 

(Tufte & Mefalopulos, 2009, Lennie & Yachhi, 2011:22). Still much of the 

communication work done by NGOs and other organizations working for 

development is seen as top steered, repeating representations of 'the Third 

World', helplessness and poverty (Dogra 2014, Easterly, 2007). With this in 

mind, it is believed necessary for those working with development to reflect 

upon what they are communicating, and to whom. Who is included, and who 

is not? Key words in this first part  will be representation, inclusion, othering, 

and development. The results of this phase of the work could be useful for FG 

as an analysis and external review of their communication towards a potential 

audience. Furthermore, using a broader perspective, and since 

communication is an extremely important part of the processes of 

empowerment and development, it can also be useful for other organizations 

that are leading a work for social change. As this part gives a picture of the 

organization, its aims, and the people attracted to its messages it will lay the 

foundation for the second part of this work. 
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Secondly, this work examines the outcomes of the participation for the 

individuals that the communication of FG did reach, and that have been 

involved in intercultural meetings. For FG to be able to adapt, improve and 

continue with their integration work it is crucial to investigate what its effects 

are. The essential question in this second part is whether their work influences 

processes of integration. And this leads to the question of what is meant by 

integration [as in “integration is reached through personal contacts” 

(www.goteborg.se/flyktingguide)]. In a world of increased movement and 

encounters between individuals perceived as culturally different this is a topic 

of great interest, and maybe a pointer towards a more inclusive future. 

Intercultural dialogue is more important than ever since people are brought 

closer “for better and for worse” (Hylland Eriksen, 2007:4). The results of 

this second part underline the characteristics of processes of integration based 

on participation, and what effects they can have.  

 

This work does not aim to categorize individuals, but to successfully 

investigate the effects of contact it will be necessary to formulate two groups. 

The separation is made according to FG's already existent categorization: 

'refugees/ immigrants' and 'guides'. The characteristics and consequences of 

these categorizations will be discussed further.  
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Theory 

In the initial steps of this work a mapping of the literature regarding 

intercultural contact and representation was made. A pattern leading back to 

the same sources of recognized works in the field social sciences, anthropology 

and communication by authors such as Hall, Allport, Pattigrew, Barth, 

Lasswell and Jönhill, soon became clear. Their ideas are presented below.  

Representations and meaning-making through 
communication 

To communicate is to share; an action that human beings practice and are 

exposed to constantly in the interplay with others. We share information, 

ideas and meanings. A convenient way to understand an act of 

communication is to answer the following questions: 

 Who (The senders/ those taking decisions about communication 

goals and approaches) 

 Says What (The content and packaging of it/ the message) 

 In Which Channel (Media used) 

 To Whom (Audiences of the communication initiative) 

 With What Effect? (Evaluation of impact of the communication) 

(Lasswell 1948, Tufte and Mefalopulos, 2009:1) 

Lasswell proposed these questions as a way to look at the communication 

process as a whole, instead of separated parts (1948:216). It is "perhaps the 

most famous single phrase in communication research” (McQuail & Windahl, 

1993). Although aiming to see the whole picture, it has received criticism for 

concentrating too much on the sender, while not taking the receiver's 

impressions into consideration. Lasswell declares that two-way 

communication, as well as audiences that “talk back with some delay” do exist 

(1948:220) but does not mention any other possible form of communication 

between sender and receiver. McQuail and Windahl draw attention to the lack 

of feedback of this unidirectional model, and also point out that it can be 

problematic since “the Lasswell Formula shows a typical trait of early 
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communication models: it more or less takes for granted that the 

communicator has some intention of influencing the receiver and, hence, that 

communication should be treated mainly as a persuasive process” (1993:14). 

Since the appearance of this model, it has been further developed (Wright 

1960, Mendelsohn, 1966, McQuail, 1993) as to include feedback, and relations 

of power in communication, as well as “explaining, interpreting and 

commenting on the meaning of events and information” (McQuail 1993:97-

99). For initiatives driven by an idea, such as the idea of social integration, the 

communication can be said to try to change people’s deeply rooted ideas and 

behavior, something that is not done easily (Olsson, 2011:35-36). Because of 

this, it is crucial to understand how the communication is perceived and 

contested by those who are to engage in it. Interpretations and feedback done 

by the receiver are essential elements in the analysis of communication. 

 

Hence, while starting from Lasswell's model when analyzing the external 

communication of FG, the aspect of the audience will be added to understand 

how they perceive and make sense of the information. This will be undertaken 

from the perspective of McQuail’s developed model of communication where 

interpretations and meanings of communication are included, as well as 

Stuart Hall’s ideas about representation and language, as he refers to as “a 

privileged medium in which we 'make sense' of things, in which meaning is 

produced and exchanged” (1997:1). It was with the arrival of the cultural turn 

in the 80's that the conventional view that 'things' just existed 'out there' 

slowly was replaced by the notion that meaning is produced, or constructed 

(Hall, 1997:6). Meaning-making through language is  hence understood as a 

subjective process, where the reader has turned out to be just as important as 

the sender. Meaning depends on larger narratives, discourses and 

experiences. Once the word, text or image is articulated, the public will 

understand it according to their frames of reference and experiences. 

According to Dogra individuals come to know the world through 

representations at the same time as it is constituted by them (2012:1). This is 

an ongoing struggle where concepts are constantly debated and reproduced.  



 11 

Integration 

If one were to pour down FG’s raison d'être in one word, that word would be 

integration. But what is meant by integration, who is being integrated, and 

into what? Integration is a word that has been, and still is widely debated. It is 

not easy to define and while it is a widely used word, different individuals 

might be referring to distinct ideas or concepts. In the context of Swedish 

immigration politics, integration can be said to contain a double meaning as it 

both aims to preserve and change an ethnic identity and culture (Magnusson 

Turner, 2008:14). One has the right to preserve (identify with) one’s culture 

but it is also necessary to adjust (transform or mutate) to be able to participate 

in society on equal conditions. While the discussion about culture has been 

oscillating between something static and inflexible embedded in individuals, 

and a constantly changing process (Jönhill, 2012), this work is based on the 

latter understanding, that ethnicity and culture are constantly ongoing 

processes. In line with Barth, emphasis is put on the negotiations in the 

boundaries of cultures, and not what a culture can be said to 'contain'. Hence, 

a cultural identity concerns how individuals identity themselves, and place 

boundaries between themselves and others, as well as how they are identified 

by others. Barth suggests that “categorical ethnic distinctions do not depend 

on an absence of mobility, contact and information, but do entail social 

processes of exclusion and incorporation whereby discrete categories are 

maintained despite changing participation and membership in the course of 

individual life histories” (1969:9-10). 

 

As a way to approach the above mentioned paradox of preservation and 

change of culture, Nederveen Pieterse suggests that “the middle way between 

universalism and relativism is in pluralism” (2012:35). This pluralism is 

present in both society, and its inhabitants. According to Jönhill (2012) the 

modern society offers individuals (or forces them to make) a variety of 

choices. This leads to us as individuals to show partial, complex and multiple 

identities towards one another. These constituted identities are not static 

objects, but rather a temporary adoption of a certain situation: a porous 
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boundary. No one can coexist with other individuals without changing, neither 

forsake oneself totally; it is rather about coexistence and inclusions of one 

another in the social worlds surrounding us. But even if the boundaries are 

porous, many of the informants have given an image of Gothenburg as a city 

with boundaries that seemed all too static.  

 

FG can be seen as aiming to create a pluralistic space where there currently 

seems to be none, placed between individuals seeing each other as culturally 

different from one another, and where they can meet for mutual 

incorporation. When asked about the word integration the coordinator of FG 

puts emphasis on the mutual participation and interaction: “It is not about 

that one of the participants should be integrated into something, but rather 

an interaction and a meeting on a voluntary basis to learn. The equation of 

integration does not sum up if only one part is dancing [being active]”. This 

takes us back to the idea about mutual integration into each other’s social 

worlds. He continues to say that “It is OK to feel welcome in Sweden in the 

beginning, but after some time, maybe two, three or four years, one should 

feel like home here”. This shows that being a refugee or an immigrant is not 

something fixed, but a category that changes along with time and inclusion. In 

accordance with the coordinator’s emphasis on social inclusion and mutual 

participation, Jönhill promotes a change from a paradigm of social integration 

to a discourse of inclusion/ exclusion. This would illuminate the relation 

between the human being and society, and how inclusion can be possible in 

certain contexts. To demand integration in a world of increased global 

communication can be seen as problematic and even giving rise to conflicts 

(Jönhill, 2012:35, 45).  

 

All the informants have given their view of integration, and have all agreed to 

some extent on the definition “to be seen, included, respected [for who one 

is]”. In coexistence with others, this as a process of multiple agents. 

Participation is the key to the FG initiative, and works as both a tool and a 
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final goal – FG offers the platform while the participants do the rest. As a 

participatory initiative FG can be seen as a strategic tool to persuade people to 

change and enhance development processes. The participants can be seen as 

advocating for their own development, in addition to a more extensive 

integration process. Key results of participatory communication are the 

articulation of raising awareness and commitment to action (Tufte & 

Mefalopulos, 2009:1-2, 11). There is not a recipe for achieving this, but rather 

a constant negotiation between the participants and the reality surrounding 

them. 

 

Intergroup contact 

Contact between different groups is often promoted as a way to increase 

integration by improving intergroup relations and attitudes towards 

outgroups, something that might decrease both perception of threat and social 

distance (Semyonov & Glikman, 2009, Hodson, 2011:154-155, McLaren, 

2003:909, 912, Caditz, 1976). These contacts are promoted by the FG-

initiative, in the form of intercultural encounters, which can be described as 

“encounters with another person (or group of people) who is perceived to 

have different cultural affiliations from oneself. [Intercultural encounters] 

may involve people from different countries, people from different regional, 

linguistic, ethnic or religious backgrounds, or people who differ from each 

other because of their lifestyle, gender, social class, sexual orientation, age or 

generation, level of religious observance, etc” (Holmes, 2015). If culture is 

negotiated in the borderlines with others: can possible outcomes of 

intercultural meetings be a change of the understanding of one’s own, and 

others’, cultural belonging, as well as a decrease of stereotypes? 

 

Social scientists began to theorize about intergroup contact after World War II 

and various works have since then confirmed that contact has an effect on 

attitudes toward immigrants in the European context, as well as in other parts 

of the world (Muller 2012:426, Hodson, 2011:155, Wright et al., 1997:1, 
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McLaren, 2003:909, Pettigrew, 1998). In addition to direct intergroup 

contact, some state that the bare knowledge of an ingroup member who has a 

close relationship with an outgroup member can lead to extended positive 

intergroup attitudes (McLaren, 2003:929, Wright et al. 1997:1, 87). Most 

academic engagements with the effects of interethnic contact are related to the 

contact hypothesis developed by Allport (1954, Williams, 1947, Amir 1969, 

Gaertner & Dovidio 2000, Bramel 2004, Pettigrew, 1998), which proposes 

that, under a given set of circumstances, contact between members of 

different groups can reduce existing negative intergroup attitudes. Some of 

these circumstances are equal status, common goals, and support from 

authorities or law (Allport, 1954). Assuming that positive contact can lead to a 

reduction of negative thoughts or prejudices of an outgroup would mean that 

no contact (no or biased knowledge) or negative contact is the source of 

negative thoughts or prejudices towards a certain group. Hence, learning 

would correct negative views of an outgroup, although Allport seems to 

suggest that positive effects occur only when individuals have other identity 

markers such as status, or legal status, in common. Criticism has been 

directed to the contact theory for focusing too much on interethnic contact 

under 'optimal conditions' (Muller, 2012:427) since conditions are not often 

optimal in real life. In the case of FG though, not being a “real life situation” 

(meaning that it is an artificial way to become friends) one can say that 

conditions are quite optimal since the participants have registered voluntarily 

and their matches are based on many of the factors that the contact theory 

rely on. 

 

Criticism has been directed against this theory for its insufficient 

understanding of intergroup contact as a process and not as a static moment 

when circumstances are optimal, which provokes it to fail to explain the how 

and why. Later contributions to the contact theory emphasize the importance 

of individual differences since ‘‘prior attitudes and experiences influence 

whether people seek or avoid intergroup contact, and what the effects of 

contact will be” (Pettigrew, 1998:77). Pettigrew suggests that there are at least 

four processes interacting during intergroup contact: learning about the 
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outgroup, changed behavior, affective ties, and ingroup reappraisal (1998). 

Similarities can be drawn to Barth’s “social processes of exclusion and 

incorporation” (1969:9-10). All these processes suggest, to some extent, the 

modification of the individual’s behavior and beliefs, in favor of revision and 

re-categorizations. This process is described in the following chart: 

 

 

  

 

 

 

(Pettigrew, 1998:77)  

 

In order to promote change, the contact needs to be continuous and repetitive. 

“Repetition makes intergroup encounters comfortable and 'right' [….] 

Repetition itself leads to liking” (Pettigrew, 1998:71). Other recent research 

suggests that that repeated intergroup contact leads to more empathy towards 

people considered to belong to another culture or ethnicity (Cao et al., 2015), 

and that the effect may be most clearly associated with the specific contact of a 

friendship relationship (Wright et al. 1997:1, 87). 
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But contact is not always positive. Since similarity can only be understood in 

relation to difference, contact leads to differences becoming clearer. At the 

same time, as difference is necessary for meaning-making, it can also be 

threatening (Hall, 1997:246). Studies have proven that a negative experienced 

contact can lead to prejudices being reinforced or an increased distance 

between groups (Glass, 2015, Brooks, 1975). Even a positively perceived 

contact does not always lead to positive effects or might lead to change of 

superficial attitudes while privileges stay the same. Being confronted with an 

outgroup might lead to a strengthening of one’s cultural identity. “The 

marking of difference is the base of that symbolic order that we call culture 

[…] Binary opposition is crucial for all classification” (Hall, 1997:244). In 

short: we know who we are when we know who we are not. One way of 

categorizing these differences is through stereotyping – classifying what is 

normal, against the abnormal. This is a process of unequal power relations. 

Stereotypes are often referred to as a consequence of the following situations: 

 Lack of knowledge or ignorance (Allport, Stephan & Stephan, 1984: 

238). 

 Feeling of fear or threat (Caditz, 1976). 

 Categorization through difference (Hall, 1997). 

The first two cases would be solved by contact according to Allport and his 

followers, but the third option requires a different approach. If stereotypes 

and prejudices are consequences of meaning-making, then it is necessary to 

know what one is not (‘them’) to know what one is (‘I’). Everyone creates 

stereotypes; human beings cannot function in the world without them (Hall, 

1997:284). But the contact theory suggests that when extended contact is 

made, this can also lead to people identifying themselves in a larger group. 

Then the frontiers between ‘us’ and ‘them’ might become blurrier (Anastasio 

et al 1997, Gaertner et al 1993, 1994, Perdue et al 1990 in Pettigrew 1998) and 

the “continuing dichotomization between members and outsiders” (Barth, 

1969:14) can thus include new members, as well as create new outsiders. This 

is a process creating inclusion in certain contexts and social systems, and 

exclusion in others, as will be shown further on in this work. The negotiations 
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between inclusion versus exclusion are constantly ongoing for the individual 

(Jönhill, 2012:43, 50). An optimal intergroup contact would provide insight 

about the ingroup as well as the outgroup, since ingroup norms and customs 

turn out not to be the only ways to manage the social world. This new 

perspective can reshape the perception of ‘us’ and ‘them’ (Pettigrew, 1998:72).   

 

Theoretical framework 

This work takes its stand in a social constructionist view where society is 

understood as a construction rather than a singular reality. It is formed on the 

assumption that “structures, forces and ideas of society are created by 

human beings, continually recreated or reproduced and also open to 

challenge and change” (McQuail, 1993:100). With this point of departure, 

spaces for alternative understandings of reality are possible. By drawing on a 

social constructionist perspective an essential part work tries to extract 

conclusions from the experiences of the participants (Berger & Luckmann, 

1966). Since this work has its focus on subjective processes of meaning-

making, the methods applied will target how the textual and visual, as well as 

intercultural, communication can be understood. By interviewing the 

participants in FG, this work also wants to understand how intercultural 

contact is understood and experienced.  

 

Concerning communication this suggests that it is a space where meaning is 

constructed, deconstructed, contested and changing. Hence, the external 

communication of FG forms the ideas that the initiative mediates, something 

that this work aims to critically look upon to see how this communication 

maintains and challenges certain stereotypes.  

 

By applying this understanding to culture and inclusion it also creates an 

understanding of this as a subjective process, allowing the subject to negotiate 
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with the surrounding environment. Culture is shifting and uncertain, 

constructed and reconstructed by different people with new and different 

ideas moving within and across communities and groups, depending on the 

surrounding and historical contexts (Holliday, 2012, Barth, 1969, 1991). 

Hence when talking about integration, it concerns a subjective process of 

inclusion by the concerned parts.  
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Methods 

Reality can be known objectively and subjectively as social phenomena are 

both objectively existent and subjectively perceived (Roser, 2011:719). The 

external communication by FG is articulated, and the meetings between 

participants take place, but how each individual understands this is a 

subjective matter. As this work has its base in a social constructionist view, the 

main focus of the research is to understand how participants make sense of 

their environment and actions: gaining access to the respondent’s social 

worlds and to their understanding of the world. With this in mind, the 

following research design has been applied:  

 Literature review (identification of key concepts, theoretical 

background). 

 Familiarization with the organization (identifying its vision, goals and 

methods) and its external communication material (written and 

visual). Identification and categorization of key concepts.  

 Interviews with participants. Identification and categorization of key 

concepts. 

 Comparison, analysis of data. 

 Drawing conclusions and further recommendations. 

The gathering of data has not been a lineal process but rather one where the 

different steps have affected each other. While the literature review can be 

said to lay the foundation for the theoretical framework and a glimpse of the 

current state of art, the two following parts give a picture of integration from 

the organization’s perspective as well as the participants’. The data that will 

form the base of this work consist of yearly reports, operation plans, project 

descriptions, registers, and 31 advertisements, brochures and other handout 

material, as well as online material (Facebook and web page), 24 in-depth 

interviews with 23 participants and one non-participant (who is an 

acquaintance of a participant), and various talks with the coordinator of FG. 
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Analysis of written and visual material 

In the beginning of this process the idea was to work with the material from a 

newcomer’s, and a potential participant’s, perspective. This was thus the first 

part to be carried out. Working with this resulted in a rapid familiarization 

with the organization– something that could affect the analysis. To avoid bias, 

the conclusions of the textual analysis have passed through a process 

conducted by the researcher where various circles of analysis where the 

conclusions reached are deconstructed, and built up again. Textual analysis is 

a way for researchers to gather information about how other human beings 

make sense of the world – hence it allows an educated guess at likely 

understandings of a communicative event (McKee, 2003). This is not an 

approach that aims to draw conclusion about what is true, but rather to see 

how events are understood. Other approaches might have reached other 

conclusions, since language and meanings are never static (Hall, 2013:17). The 

textual analysis does not necessarily involve a written text per see, but can be 

performed on other things that communicate something (McKee, 2003): such 

as visuals, spoken communication, art expressions, and selection of clothes or 

furniture. Hall proposes to “look again at the concrete example and try to 

justify one's 'reading' in detail in relation to the actual practices and forms of 

signification used, and what meanings they seem to you to be producing” 

(1997:9). 

A recommended method for analyzing visual media, which has also been 

applied by the researcher, is the commutation test for images: a method where 

one substitutes various elements in an image – such as color, dynamics, age, 

gender, and ethnicity – for other elements. This makes it possible to build a 

more nuanced and detailed understanding of the exact contribution of each 

element to the overall meaning of the image and its dependence upon wider 

cultural codes and myths (Hansen et al., 1998:213). Since this work 

departures from an understanding where the role of the communicator and 

the audience are just as important, one must be aware that there is no 'right' 

answer to what someone or something is communicating, neither to what the 

communication of FG means, or says. This will be an interpretative process of 

a contested space. Although the author of this degree project has carried out 
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the textual and visual analysis, the interviewees have reflected on the themes 

and trends found in the external communication made by FG. This to see how 

they identify with the representations presented in the advertising. All the 

interviewees have discussed FG's advertising as they remember it when they 

first saw it. Memory is a subjective and selective process but can still point out 

important themes that the participants highlight. 

 

Much of the written and visual material publically presented by the 

organization has been, and still is, available online and on physical supports. 

If no longer available, but published in the last two years, it has been provided 

by the organization. The material has been collected and worked with through 

a textual analysis together with statistics and participant experiences 

following Lasswell’s model of 'who, says, what, to whom, with what effect?'. 

The analysis of the written and visual material has helped to highlight certain 

key words, themes and representation present throughout the initiative, 

which will be presented further in this degree project.  

 

Interviews with participants 

The second part of this work focuses on the participant’s experiences of the 

intercultural contact and is based on empirical material: in-depth semi-

structured interviews. This qualitative research method is based on an 

interpretative epistemology - emphasizing the understanding of human 

behavior by grasping the subjective meanings of social actions (Bryman, 

2011). The interviews have brought up issues concerning FG, communication 

and integration from different perspectives. A list of open questions and 

certain themes have been brought to each encounter, so that the respondents 

could reflect on the subjects rather freely. This comes with the advantage of 

leaving space for other questions, expanding to other themes or foster more 

in-depth discussions (Aull Davies, 1999:105-106). Also, by leaving space for a 

more natural interaction between the interviewees and the interviewer, a 

more relaxed relation could be established. The informants have been able to 
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influence the subjects during the interviews, since they are the ones who really 

know what their participation has meant for them. This kind of qualitative 

approach aims to go in depth and look for answers that reflect underlying 

thoughts, causes and correlation in order to find reasoning, attitudes and 

ideas that can be valid for a group of people (Olsson, 2011:103) such as the 

participants of FG.  

 

The interviews have been carried out in Gothenburg during the months of 

March and April of 2015. Many different individuals have participated: 

persons avoiding their countrymen, migrants with home longing, Swedes 

complaining about living in segregated areas because their neighbors are all 

Swedes, or parents whose kids are the only natives from Gothenburg in their 

school class. Some of the informants have invited the interviewer into their 

homes or workplaces, while other interviews have been conducted in the 

public library, as well as on the telephone. The interviews have been carried 

out in different parts of the city: from the archipelago and Frölunda in the 

West, to Backa and Kviberg in the East, as well as the public library in central 

Götaplatsen. In a sense the interviews felt like a sneak peek to participating in 

FG; a broadening of both physical and social spaces in the city.   

 

It is important to keep in mind that FG does three different kinds of 

matchings: couples (matchings of two individuals – one ‘guide’ and one 

‘refugee’ or ‘immigrant’), families (matchings of one ‘guide family’ and one 

‘refugee or immigrant family’) and groups (mostly one ‘guide’ and two or more 

‘refugees’ or ‘immigrants’). The initial idea was to interview five matches of 

each constellation, to be able to compare the different groups, but with the 

intention of obtaining a more representative sample of the matchings, this was 

revised. In order to reflect the current proportions of each type of matching, 

more individual matches than families or groups have been interviewed. Some 

of the group dynamics have evolved with time due to personal or external 

circumstances, resulting in individual matchings becoming family matchings, 
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or vice versa. In total, in-depth interviews with 24 individuals have been 

carried out; 15 persons who now mostly meet with one other individual (some 

have started out as family matches), 5 persons who meet in families, 3 persons 

who have group matchings, and one person who does not participate in FG 

but who has an acquaintance that does. There were also 8 cases with earlier 

interrupted matchings. The informants will be presented with the 

pseudonyms Kal and Ada (with the numberings), stereotypical symbols of 

Göteborgare. This since some of the topics from the interviews can be 

sensitive.  

 

All participants had in common the fact that they had, or still have, a 

matching through FG. Most of them, except for one matching, had known 

each other for more than a year. This parameter was important since the 

amount of time the persons had known each other would contribute to a 

clearer picture the processes and effects of their relationship. Since this also 

means that the immigrants have been in Sweden for quite some time, most of 

them spoke Swedish quite well. Language has been a barrier sometimes; even 

though explaining themselves many of the immigrants were frustrated with 

not speaking perfect Swedish. This might have discouraged them from 

explaining everything that they wanted to, or from entering certain 

discussions. In some cases a translator could have facilitated the interview, 

but also could have contributed to the risk of direct contact and trust getting 

'lost in translation'.  

 

The contact with the informants has been handled by FG, to whom an email 

with a short presentation of the work was sent, and passed on to certain 

chosen participants. Realizing that the organization might want to show only 

good examples, a sample of both successful, and less successful, matchings 

was asked for. This might reveal patterns of instances when matchings have 

worked, and when they have not. Realizing that generalizations on why some 

matchings work and others do not based on this frugal material cannot be 
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made so easily, it is still of interest to see what happened in the cases when a 

matching chose to interrupt the relationship. A variety of ages, gender and 

occupation among the participants was asked for. The criteria for age and 

occupation have been accomplished, while the parameter of gender is biased 

as most of the participants are women (18 of 24). While this can be said to 

reflect the reality of FG, and maybe volunteering activities as a whole, it would 

indeed have been interesting to hear more experiences of male participants. 

Attempts were made to contact more men, but in the end only five of them 

agreed to participate in this work. More guides than immigrants have been 

interviewed: 13 guides and 10 immigrants (and one non-participant). This is a 

consequence of a choice of method where guides were contacted first by FG, 

and supposed to contact their matching and ask them to participate as well. 

This did function well in some cases, not in others. If the possibility of an 

alternative process was available, direct contact with the ‘refugees’ or 

‘immigrants’ would have been made from the beginning. That would have 

spared time, as well as given the opportunity to better plan and contact other 

participants, in cases of a negative answer. 

 

The researcher 

According to Aull Davies social positions can disturb or undermine an 

interaction based on equality (1999:105-106). This is not believed to be the 

case during the interviews. Many interviews have been conducted in the 

homes of the interviewees, a safe and comfortable place for them. When 

meeting in a cafeteria or the library, the interviews were carried out in neutral 

places, where no one was more 'home' than the other. The informants have all 

been from different groups concerning status, age, education, ethnicity etc. 

Concerning social aspects, such as work, almost all informants had clear 

professional identities established, while I did not. Not much time was spent 

on these factors during the interviews, but rather on hearing their stories. 

Some interviews have led to a feeling of ‘awkwardness’ (Hume & Mullock, 

2004). This might have been a consequence of the fact that the role given the 

informants was pretty clear – I was there to interview them about their 
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experience as participants in FG, while my role was more diffuse. Did they 

perceive me as a student, representative for FG, an intruder? Many times 

rather personal experiences came up, and I could feel like an intruder. But in 

general, people have been very open and positively engaging; they have helped 

to understand the impacts of FG better. Aware of that the informants have not 

shared their entire story during a one hour long interview, a complete analysis 

also takes into account what has not been said. As Nancy Scheper-Hughes 

sees it: “The anthropologist as witness is accountable for what she sees and 

for what she fails to see” (Quoted in Zavisca, 2007:128). 

During the process of writing this degree project I was offered an 

administrative position by FG, and also started to work for them. This can be 

seen as a complicating matter for this work. During the interviews conducted 

after starting to work for FG, I felt that my reasons for interviewing 

participants could be misunderstood or wrongly interpreted; I was talking to 

the informant as a student, and not as a representative for FG. I explained this 

in the events where it was necessary, and the interviewed have been able to 

proceed with the interview based on this information. I am aware that this 

might have changed their attitude towards me. The fact that I now work for 

the organization and am surrounded by others in the same position comes 

with a risk of a biased process. Although understanding that there is a risk of 

conflicts of interests, I believe to have been able to separate my working role 

from my role as a student. No information from the preparation work of this 

degree project has been passed on to FG, while greater knowledge from an 

inside perspective of the organization has contributed to this work - working 

for FG has given me a greater understanding of its context. No examples from 

work situations have been used to illustrate the conclusions of this work since 

those situations occurred in other contexts, and the people involved were not 

conscious about my studies. Further, the interviews and encounters with 

participants have made me realize how important this work is for many, and 

have inspired me to work even harder. 
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Limitations 

With a belief and respect for participatory development – projects where the 

participants themselves decide what development (or integration) means to 

them – FG is of great interest. Being one of the first institutional integration 

projects of its kind, and in a city perceived as very segregated, it is important 

to see what a project like this can achieve in the integration work.  

 

By basing this study on qualitative methods rather than quantative ones, the 

ability to make further generalizations might be seen as limited. A survey, or 

similar, could have been a good way to reach a broad amount of people within 

short time and little effort. Since surveys can be hard to control, and easy to 

misconceive, it was decided to put the sparse time at disposal, and all effort, 

into conducting in-depth interviews with a reduced number of participants. As 

mentioned above, the base of informants could have been more balanced 

concerning sex and group-belonging within FG, something that has been hard 

to control. Keeping this in mind, one should not make generalizations beyond 

the gathered data. Thus conclusions cannot be considered as statistically 

reliable, since it is a small sample of people, although it can offer us insights 

into overarching trends, given that personal experiences and in-depth talks 

can contribute to a deeper understanding of the processes involved. 

 

For further research it would be interesting to compare the FG initiative with 

other national or international startups. What is done differently and what do 

they believe to be good strategies for integration? When the organizations that 

are starting up have established they could provide more data to be compared 

with our present results in order to achieve a broader knowledge about the 

outcomes. Another interesting angle would be to further research the 

audience that are negatively inclined to these kinds of initiatives to see on 

what basis they do not feel attracted to participate.  
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Flyktingguide’s external 
communication 

Aiming to see how and what FG communicates to their current and potential 

audience, this part is based on the communication that they themselves have 

initiated. While the researcher has carried out a textual and visual analysis, 

the interviewees have also been able to reflect on these themes. Although the 

organization gets much attention in the media, this part will refer to the 

material that can give us an insight of the organization’s own representation of 

goals and visions. This includes different advertisements, the project's 

webpage and Facebook page, as well as information and advertising material.  

Who 

FG was founded in 2003 as a project funded by the EU, forming part of the 

municipal reception of refugees in Gothenburg. It became a permanent part of 

the city’s functions in 2008. FG was, and still is, quite unique in the Swedish 

context since these kinds of activities normally have been maintained by 

NGOs. The governmental institutions have tackled the questions about 

integration from other perspectives, such as work, internships, housing and 

studies. During recent years many municipalities have started similar 

projects, much owed to increased immigration as well as governmental 

funding (www.regeringen.se/sb/d/16310/a/199727, 

www.sprakvan.se/verksamheter/). The overall purpose with the initiative is 

integration based on mutual participation and inclusion by the city's 

inhabitants. This is to be achieved through matchings of ‘guides’ and 

‘refugees’, study circles and groups activities. FG functions as a platform that 

allows contacts that normally would not be established. The mutual 

participation through these contacts is expected to result in a feeling of unity 

and belonging, as well as raised knowledge and cultural understanding among 

the participants. In a bigger perspective FG’s vision is a society where all can 

contribute with their resources and learn from one another.  

 

http://www.regeringen.se/sb/d/16310/a/199727
http://www.sprakvan.se/verksamheter/
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Being part of the municipality’s functions, FG can be perceived as an official 

statement saying that Gothenburg takes integration seriously. Although 

concerns for long waiting times for getting a matching was repeatedly linked 

to the organization as a function of the municipality, which was linked to 

bureaucracy and lack of pace. 

 

Says what 

The name 

The whole concept of FG is carried and recognized by its name, Flyktingguide 

(Refugee Guide), suggesting that there are only two roles for the participants: 

‘refugee’ and ‘guide’. This excludes many more participants and possible 

relationships than it includes. According to Hall, by representing things in a 

certain way, they are given a certain meaning, in this case one that includes 

only ‘refugees’ and ‘guides’. The fact that Swedes are called guides and 

immigrants are called refugees, makes many draw the conclusion that the 

immigrants are being guided, and integrated into the Swedish society in a 

one-way-process. The name creates an idea of an unequal relationship of 

power, where one guides and the other is guided. Further, the word refugee 

does not take the individual’s context in to account, and many of the 

participants in the 'refugee group' are not refugees in the literal sense, but 

have immigrated to Sweden for love, work, or other reasons. According to 

Dogra (2012), by grouping individuals together without differencing between 

their experiences, as well as talking about them as refugees, is a way of 

constantly exercise power over them. The word refugee bunches people 

together in a rather anonymous mass and by using the word ‘refugee’ the 

relation is reinforced over and over.  

 

Some ‘guides’ have been surprised when their matching was not a refugee, 

since they expected to meet someone from Syria, Iraq or Somalia who had 

been forced to leave their country due to conflicts. This ‘surprise factor’ has 
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not been negative for any of the informants interviewed, even though it was 

not what they had expected or signed up for. They thought it would be person 

with 'other needs', which many times indicated a person with traumas and in 

great need of help or guidance. When some of the informants that did come to 

Sweden as refugees reflect upon the name, they cannot identify with it, saying 

that: “I guess guide is OK, but refugee is not” (Kal, 17) while others think that 

the name is good. One person who has not participated in FG, but who was 

present during one interview said that she would feel more inclined to sign up 

if it was called something else: “I did not come here as a refugee […] it is 

almost a bit humiliating...” (Ada, 24). This person does not want to be seen as 

belonging to a group in need, but instead someone who came to Sweden of her 

own free will. 

 

Regarding the ‘guide role’, some guides have expressed an understanding for 

it, as it accurately describes the relationship they have had with their 

matching. Others are more critical, and some even refuse to say the name, 

since it does not describe what they have experienced. Some believe that it can 

be discouraging, making others reluctant to participate, or to believe that it is 

a paid position (Kals and Adas 13, 14, 16). The identification, or no, with the 

name seems to origin from the experiences had – while some guides feel that 

they have been guiding through helping with paperwork, official contacts and 

language, others did not recognize that at all. Many guides also highlight the 

fact that they have been ‘guided’ by their matching as well. One informant 

says: “I thought it would be much more guide work for me, but that was not 

the case at all […] My matching has guided me as well, on another level […] 

but on the other hand I might not have signed up if that was the concept that 

they offered [being guided by an immigrant]” (Ada, 17). This is a recurrent 

theme among the interviewed: the fact that both have been guided in different 

ways – something that suggests that the name is not describing what many of 

the participants are experiencing.  
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Even though many informants had an image of the refugee as a powerless 

person, something that FG’s name contributes to, the organization also works 

to contest this stereotype. FG uses the word ‘refugee’ to refer to the group of 

individuals who participate to learn more Swedish and to “reach the Swedes” 

(Träffa en Flyktingguide och Språkvän). Much of their material, activities and 

imagery humanizes the refugee in the sense that it should not be someone to 

feel sorry for, or that should be considered a problem, but rather a resource 

and someone to have as a friend. This can be considered a re-appropriation 

for the word refugee, where the existing meaning is changed for a new (Hall, 

1997:270).  

 

It should further be noted that only the ‘guide group’ has a group identity 

within the project: you can “be a flyktingguide (refugee guide) and språkvän 

(language friend)” but the other group is never mentioned by name, only in 

the sense that they can “meet a flyktingguide or språkvän” 

(www.goteborg.se/flyktingguide). Hence, the 'immigrant group' is only 

mentioned in the indirect sense that they are the refugees that are being 

guided. Besides the fact that all are seen as refugees, it further takes away the 

importance of what that group can offer FG. 

 

The message 

It is important to recognize that different messages are communicated to the 

two different groups. Most of FG’s advertising is directed to potential guides. 

This might be explained two ways. Firstly, there are more refugees or 

immigrants registered than guides, meaning that either the guides need to 

increase, or the refugees or immigrants need to decrease. Looking at 

predictions for immigration to Sweden and Gothenburg in the future, the 

latter does not appear reasonable. Secondly, FG has direct contact with 

Samhällsorienteringen (a introductory course in Swedish society given to 

refugees and immigrants in the participant’s mother tongue), and the 

language course Swedish For Immigrants, as well as other governmental 
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institutions through where newly arrived immigrants pass. This gives them 

channels through which they can communicate directly with this group. 

 

John Samuel points to a difference between the intentions of communicating 

something, and actually communicating something. A message can be sent 

and received, but FG needs to go deeper: it wants to reach people, and start a 

changing process in attitudes (Eade and Cornwell, 2010:189-190, Hall 1997). 

This is a great challenge since it involves changing people’s attitudes and ways 

of living. But at the same time its message is based on a moral ground, which 

might make more people open to it (Olsson, 2011). While campaigns often 

have been seen as one-way communication –someone informs someone else– 

the advertising made by FG instead ask questions and tries to raise awareness 

with short messages. The campaigns are invitations to dialogue asking 'Will 

you participate?’. The focus of the messages in the advertisings is on the 

imperative form of various verbs: a call to the audience to do something 

(become, see, shall, etc.). The participants are expected to be active, to 

participate in development towards integration. FG offers the platform, and 

the chance to meet, while the rest is up to the matched individuals. It is 

important to make this clear in the beginning, so no one enters the project 

expecting otherwise. On one occasion a person registered as interested in 

participating but when understanding that it was more than just one meeting 

with the other person, they changed their mind.  

 

By pressing on the imperative forms, one understands that integration is not 

something that just happens out there, or that someone must integrate 

himself or herself into already existing structures. Integration is presented as 

a process taking place between individuals, an active and mutual process that 

includes everyone. To further emphasize integration as an active and mutual 

process FG uses key words such as mutual, participation, see each other, and 

integration. Integration is never explained or defined although being visible 

and a clear goal with the activities. To define integration in the little space that 
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an ad leaves would be an impossible work. It is also a word hard to define or 

measure. It is not up to FG to explain how to integrate or be integrated – it is 

for the participants to decide. There is no recipe for how to achieve awareness 

and commitment to the integration process, but rather a constant negotiation 

between the participants and the reality surrounding them. While all 

informants have different views, they all understand integration as a thought 

of inclusion, and a desire to be seen. 

 

Visual representations 

The messages that are directed to potential participants (see Appendix) are 

wrapped up in colorful costumes: full of life and smiling people. With the 

round and soft forms one could almost call them playful. The brochures, 

posters and other informative advertisement are colored in blue and yellow 

(except for the white background and black text), which is probably a flirt with 

the colors of the Swedish flag, or the emblem of Gothenburg. FG does not 

decide this independently, since much of the material needs to be in 

accordance with the rest of imagery of Göteborg Stad. This limits the creativity 

of FG and can both be positive and negative. Positive in the sense that it is 

integrated in the image of Gothenburg, but negative since the municipality 

and its governance not always are related to positive feelings.  

 

Besides the 'Swedish colors', Swedishness (and hence its opposite) is further 

represented in the brochures. The different images of participants are present 

through portrayals: the guide shown as blond and blue eyed [stereotypical 

Swedish] while the refugee has darker skin [stereotypical refugee]. This raises 

interesting questions about who is considered Swedish and who is not, and 

what these assumptions can be based on. What would be transmitted if there 

were two dark skinned girls having a cup of coffee instead? As an 

advertisement to illustrate that the matchings are between Swedes and 

immigrants it might make the message clearer but at the same time these 

representations create an unnecessary gap, and leans on already established 
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stereotypes of who is Swede and who is immigrant. The first reaction a 

participant from a Middle East country had when she understood that her 

future guide also had immigrated to Sweden was: “No! I want a white person 

with blond hair!” (Ada, 12). Although her first reaction was overshadowed by 

positive experiences, the image of an 'authentic Swede' (as the one shown in 

the advertising) was still representative. Besides the visual representations of 

origin, the advertisements transmit a positive imagery: the images opens up 

for friendship on equal terms by portraying people talking, laughing together 

and hugging each other.  

 

Another recurrent theme in the advertising is female participation; there are 

many more women than men, groups or families. This is valid for the 

advertising as well as the actual participant, and could very well be correlated. 

Promoting female participants in the advertisement might lead to more 

women identifying with, and hence getting motivated to participate in, FG. 

Since the project has need for more male guides, it might be a good idea to 

also promote male participation.  

An example of good examples  

One campaign offering an insider look, but that is still managed by FG, is 

‘Good Examples’ (www.facebook.com/flyktingguide). It consists of 

participant’s quotes about their experiences and can be categorized as 

storytelling, or in a harsh sense, as consumer opinions. FG’s coordinator says 

that it is extremely important that it shows “the authentic words of the 

participants”. The quotes communicate authenticity by including spelling or 

grammar mistakes. FG has received complaints about this, but according to 

the coordinator what is important is that the message is coming through, not 

the grammar. The campaign is an appealing method to reach people, instead 

of the imperative adverts that the organization normally uses. 
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To whom 

To reach its rather broad goal, FG needs participants. The activity stands and 

falls with the interest of ‘refugees’ as well as ‘guides’. To reach as many as 

possible the information is available in 14 different languages. Their target 

groups are “all people that want to meet and see each other” through 

“integration as a mutual and two-way process” (Uddevalla kickoff). With a 

broad target group it can be hard to target someone specifically. Depending on 

whom one is communicating with the message needs to change. The broader 

target group is anyone who wants to integrate and be integrated, but behind 

that there is a matching process where persons actually need to 'match' based 

on parameters such as sex, age and interests. 

 

Just as people do, target groups change over time. At the same time as 

flexibility can be positive, it can also lead to unpredictable situation where 

matchings can be hard to conceive. This is one of the challenges that the 

project faces – to have a balance between groups (immigrants – guides, ages, 

sex, interests, etc.) Depending on the immigration to the city, as well as media 

attention and advertising, FG receives more applications from certain groups 

than others. Based on this, they can direct their message to different groups at 

certain times. Directed messages have been tried with a result of increased 

registration from certain groups, while decreased registration from other 

groups can be seen as an unwanted side effect. FG has tried to direct messages 

to young ‘male guides in their advertising, saying that more men are needed 

but unfortunately no rise in the male registrations has been noted. For now, a 

balance between registered participants is not found1.  

 

                                                        
1 There are more young female guides than young female immigrants, while the opposite is 

true on the male side, more Swedish families sign up for matching than immigrant 
families, more elder Swedes than elder immigrants sign up, and more immigrants than 
Swedes sign up for group activities and study circles. 
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For the strategy with directed messages to work, it must be carried out 

continuously. The current situation could be avoided with an ongoing 

Segmentation, Targeting and Positioning work (Olsson, 2011). An STP-work 

would analyze the different target groups, and develop a strategic process for 

how to best reach the different groups – what they would be looking for if 

participating, and with what message, all depending on behavior, habits, age, 

among other factors.  

 

One common thing for all the participants interviewed has been no, or 

limited, friendship relations with outgroups. Many refer to colleagues or 

classmates with other origin than their own, but their closest circle come from 

the same origin as themselves. They have all reflected upon this, and had 

curiosity for other people understood to come from different cultures. This is a 

key point in the project since it concerns seeing one another across cultural 

borders. For many, this might not be an easy step to take since it involves 

stepping out of one’s comfortable zone and enter unknown territory. 

 

Channels 

Facing a broad goal and vision, together with a broad target group, far-

reaching channels of communication are needed. FG takes advantage of 

various channels which can be categorized in three types: traditional media 

(media existing before the Internet, such as newspapers, TV, radio), new 

media (media distributed and shared on the Internet. It is rapid, viral and 

interactive), and face to face, ear to ear (information given between persons, 

opening up for questions and dialogue). The usage of various channels means 

a greater reach (new audience), but also a greater frequency (the same 

audience is reached by the message multiple times), which is a good strategy 

both for keeping existing participants as well as reaching new ones (Olsson, 

2011).  
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Differences between communication mediated via the Internet or newspapers, 

and communication that is socially mediated are that the former tends to treat 

people as 'targets' and 'objects' that can be influenced or acted upon, while the 

latter let people participate in the process (Cornwall and Eade, 2010:190). An 

interactive message has the advantage of making sure that the message is 

communicated and understood. New media is found somewhere in the 

middle, leaning towards the latter, since the audience can enter in dialogue. 

Most of the guides find FG online, or through their ad, while the majority of 

the refugees are reached through institutions such as Samhällsorienteringen, 

Swedish For Immigrants or the Employment Bureau (statistics from FG).  

 

Traditional media 

During the year 2013 FG had advertising campaigns in the city's biggest 

newspaper, Göteborgs-Posten, eight times. Although only 46 percent of media 

consuming audiences are said to trust advertising in newspaper (The Nielsen 

Company, 2012) it came with a great volume of new participants. This made 

FG reduce their advertising the year after, and also direct the advertising 

carried out towards a less represented group: younger guides. By this kind of 

controlled advertising the organization can anticipate the flow of new 

participants, something that is harder to achieve through new media and 

personal contacts.    

 

New media 

FG’s web page is an important platform where many can be expected to look 

for information about FG after a first contact. Many also register directly on 

the web page. All their activities are presented there and the information is 

complete, although it does not offer a user-friendly platform In general, the 

informants were positive towards the web page. The organization’s Facebook 

page was introduced in February 2012 and has now developed into “having its 

own life” (coordinator FG). It has 2041 likes (by 1/5/2015). Trough Facebook, 

FG can control when to advertise, what they say, for free. It might not reach as 
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many people as GP, but the people who are reached probably have an interest 

in FG since they have liked the page (or have friends who have). Facebook 

tends to see to one´s interests (Dredge, 2014). According to the Nielsen 

Company, the confidence for online media, and recommendations, is 

increasing (2012). Facebook gives the opportunity for the audience to 

comment on posts, which can be seen as a more continuous dialogue with 

their followers. Even so, FG´s Facebook page has no posts made by others and 

only a few comments (by 1/5/2015).  

 

Face to face, ear to ear 

All the ‘refugees’, except one, had their first contact with FG when someone 

presented it to them during Swedish For Immigrants or 

Samhällsorienteringen, which is in the same building as FG. This provides the 

opportunity of asking the staff questions. Personal meetings are believed to 

create a greater (communication) impact, compared with other kinds of 

advertising (Olsson, 2011:101). All the interviewed have talked about FG with 

their friends, showing how the participants work as social agents. Although 

being an appreciated way to receive new information, many say that none of 

their friends have registered.  

 

Effects 

Key results of participatory communication are the articulation of raising 

awareness and commitment to action (Tufte & Mefalopulos, 2009:1-2, 11). 

Communication is never unidirectional, and it always creates an effect. The 

communication of FG tries to convince people to be active, and to work for 

social integration. The response to FG’s advertisements and information 

messages can on one side be measured in the number of participants 

registered: 4224 households. Based on statistics it can be stated that Internet, 

institutions and advertising in newspapers/ radio/ TV have been effective 

ways to reach new participants. It is hard to know whether the people who 
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sign up after seeing the advertisements had a change of attitudes, or if this 

was something in line with their already existing worldviews. Based on the 

interviews the latter can be suggested. Most ‘guides’ found FG online, 

proposing that they have looked for it themselves, rather than having been 

reached by the organization’s advertising (which is the second most popular 

way). Even though the organization’s external communication did create an 

effect in numbers of new participants, not many did engage in a dialogue via 

new media.  

 

Many people do not know that FG exists, and since it stands and falls with 

new and motivated participants it is crucial to put more effort in to advertising 

and information work. This means more time spent on advertisings as well as 

administration and matchings, money and staff, something that might not be 

available. One, not too costly, way of achieving a broader exposure is through 

the new media. Sharing information, videos, photos, posts and hashtags on 

social medias is free and can be reached and shared by many in a country 

where 89 percent of the population has access to the Internet 

(www.internetstatistik.se). Flashmobs and more extended group activities are 

other ways to engage more people. The participants can function as social 

agents both online and in real life, as participant-created material can create 

knowledge about, and give an insider look to, the project. Obviously, this 

depends on age, language, interests and other factors, but could function as a 

way to engage more with the people who are, and who might be, active. This is 

also an unfiltered way to present the initiative by the participants, with no 

greater effort for FG. 

 

The fact that some groups are still hard to reach, and that there is a mismatch 

between participants, could be revised through a classification of target 

groups and the best way to reach these. The current advertising shows mostly 

young women, something that is believed to affect the gender balance of 

participants. Further promotion of men and families needs to be done in the 

http://www.internetstatistik.se/
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advertising, both through written and visual material that these groups can 

identify with, to encourage their participation.  

 

Since the communication works to both maintain and challenge the cultural 

representations of the two groups it is hard to know what actually leaves a 

mark. The stereotypes are challenged after a process of getting to know one’s 

matching better – but before, and in the beginning of the acquaintance the 

image of the other might be enhanced. But there is also a risk for 

stereotypification to be maintained for some of the participants, and for 

people who only see the advertising without participating. This leads to fast 

associations of refugees as someone in need; a disempowerment, while the 

Swede is represented as its opposite; the knowing guide. This can be 

challenged by showing what the ‘guides’ could gain (and what the immigrants 

could give) from participating. While many guides signed up to help and give, 

many others also signed up to learn new things, have new friends and get new 

perspectives. This last group is totally ignored by the organization’s 

advertising, while the resources of the immigrants are not fully represented. 

Many more might be interested in participating if emphasis were but on an 

interchange and not a guiding activity. One example could be emphasis on 

language exchange, or greater knowledge of the world – something that wake 

curiosity for both parts, as well as increasing the understanding for being in a 

situation where ones communication ability is restricted. Although basing 

some of their messages on stereotypes of Swedes and immigrants – creating 

expectations of the other to be in certain ways, FG also works to create a 

positive imagery – something that can result in breaking the quick 

associations related to immigrants. While this unequal power relationship is 

presented, it is also questioned since the relationships are presented as 

friendships based on equal participation. 

 

Based on interviews and on questions of representation presented in this 

work, it might be a good idea to change the name to something that includes 
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more possible identities and relationships, as well as power relations. Many 

participants see their match as a friend or a new family member, included in 

an amplified ‘we’. This could be further illuminated through a new name. 

Even though it can be problematic to change the name since Flyktingguide is 

well established, the positive effects would compensate for this. 

 

Many still wait to see the effects of signing up. While FG’s foundation is 

participation, the organization faces a tough equation of time and resources. 

Much attention in media comes with an increased number of participants 

while resources of the organization stay the same. This leads to longer cues for 

those already registered. This quiet paradoxical situation (the organization’s 

goal being to include as many as possible, but not having the resources to do 

so, and hence not wanting too many to sign up) can be dangerous for the 

legitimization of the organization, at the same time as it contributes to 

frustration among registered.  

 

 

 

 

 

 

 

 



 41 

Intercultural matchings 
Different studies of integration projects have shown examples of contact 

leading to inclusion – it can be new friends, work or gained knowledge of 

other social worlds. Has this been the result of FG also? Since the start almost 

13 years ago, 3610 households have been matched via FG 

(www.goteborg.se/flyktingguide). While development often is measured in 

numbers, one must not forget the unique experiences of the actual 

participants. Hence, what follows is a presentation of the findings based on 24 

interviews conducted with persons involved in FG. 

 

Initial contact – expectations, stereotypes and 
othering 

The matchings are voluntary, and a consequence of a registration made by 

both ‘guides’ and ‘refugees’. For the ‘guides’, the decision to sign up for a 

matching springs out of a curiosity towards “other cultures”, as well as taking 

a stand for a better and more inclusive society. The ‘refugees’ many times 

want to understand their new home country better, practice Swedish and be 

aware of social codes. A need for broadening one’s social circle is frequently 

mentioned by both groups. Matched participants meet for the first time 

together with staff from FG in their office. After this first presentation 

meeting, the participants decide how to take the relation further.  

 

The situation can be considered “optimal”, but not only in the sense that 

Allport (1954, 1979) or Pettigrew (1998) refer to it. The requirement of 

support from authorities is fulfilled, and FG tries to match individuals with 

similar professions, or educational backgrounds (17 percent of the matchings), 

or common interests. But it is the fact that it is voluntary, that both parts are 

there because they want to, contributes greatly to the optimal situation. A 

feeling of security and tranquility comes out of the knowledge that the relation 

probably will continue. This does not necessarily create an equal status 
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between the participants. As pointed out earlier, the name indicates an 

unequal relationship from the beginning; where one guides and the other is 

guided. Language difficulties can also create inequalities in the status, and 

ability to express oneself. One can assume that a person that does not 

completely master the Swedish language is likely to have unequal access to 

discourses of interpersonal communication and associated small talk, and to 

discourses of power and positioning within society (Holmes, 2015).  

 

Before the first meeting the participants get some information about the 

origin, age, occupation or interests of their future matching. This is what their 

decision to proceed, or not, is based on. If both the participants want to 

continue, the matching will be made. This sparse information often triggers 

the fantasy of the participants. While some say to not have experienced any 

preconceived notions, many witness that their prejudices were tried. Besides 

many cultural and religious prejudices, gender related stereotypes have been 

recurrent. The majority of the participants was nervous and wondered what 

they could have in common with a person from a different culture: “First we 

thought that she must be totally different from us […] what could we have in 

common?” (Ada, 2). Others wondered how the time spent together would be 

like, since ‘they’ might not have the same customs as ‘us’: “I wonder if we can 

drink alcohol when we have dinners together” says Kal (6).  

 

Many stereotypes concerning the future matching, before meeting, concerned 

gender; in particular the role of the woman. Some felt preoccupied whether 

they would get along well with their match: “When I heard where she was 

from [a Middle East country] I began to worry that she would be very 

religious and wear a veil” (Ada, 4). More than one guide mentioned this as an 

issue. Women from the immigrant group were also worried about the Swedish 

women, and what they could possibly have in common. Ada (14) says that: “I 

thought it would be a short relation since Swedish girls are brought up very 

differently […] I don't have pets, and I don't go out every Friday night [like 
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they do]. Ada (13), imagined her future matching as “a typical Swedish 

woman”, and when she realized that her future guide was neither blond nor 

born in Sweden she felt betrayed. 

 

Before even meeting one another, ‘the other’ is imagined and perceived as 

different. Even when having the same gender, and many times being the same 

age and in the same family situation, the perceptions based on national or 

cultural belonging seemed to be able to create the strongest images of how the 

other would behave. The majority of the informants did not have any 

outgroup friends before their matching, something that might explain the 

difficulties to identify with ‘the other’ in the initial phase – one did not know 

how categorize the other since it was an unfamiliar relationship to them. But 

more often than not the prejudices were quickly proven wrong. One informant 

was surprised her female matching from a Middle East country shook her 

hand on the first meeting, and that it was the Muslim woman who talked the 

most, and not her husband. “She was not a chastised Muslim woman […] she 

can even make jokes about sex”, Ada (8) concludes. Another immigrated 

participant was positively surprised as she had been expecting a “cold 

Swedish guide” but instead discovered a “very funny […] Swedish bomb” 

(Ada 12).  

 

Just as the ‘guide participants’ were lumped together and identified as a 

homogeneous group by the ‘refugees’, so were Arabic speaking participants by 

the ‘guides’. Many of the ‘guides’ claimed “to know the Arabic culture” 

through colleagues, work related trips or alike. The ‘Arabic culture’ refers to 

all Arabic speaking countries in the Middle East as well as Africa, and seems 

to be understood to have a common culture. 
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Established contact – similarities and differences 

In the beginning of the matching most participants meet regularly. This is a 

recommendation that FG makes to fortify the relationship. Some recognize 

that this did well: Ada (1) says that “it was a high recognition factor”. The 

meetings continue depending on interests, available time and the economy of 

the participants. FG offers around ten group activities for the participants 

every year, as well as study circles but otherwise the matched individuals 

decide freely what to do. Some of the informants make no difference between 

the activities that they do together with their matching or any other normal 

friend. Others express to have difficulties to find activities or common 

interests to base their common time on.  

 

The intercultural meetings and friendships have, among many other things, 

led to Swedes experiencing Ramadan, while newly arrived immigrants have 

celebrated Christmas and Easter according to Swedish traditions. ‘Guides’ 

have answered questions such as how to hand over gifts in the right way, if 

one should eat with a fork or a spoon, as well as how and where to find friends 

in this cold country. Participants find that they come from different 

backgrounds and customs, but also that they have many things in common. 

One participant was very surprised when she realized that she and her 

matching had more things in common than not (Ada, 14). All informants 

mention that they talk about, and compare, similarities and differences in 

their societies, behavior and expectations. One guide calls it “compare 

without valuing (Ada, 14).  

 

While this comparison creates a feeling of the “world coming closer”, it also 

results in the guide’s ‘Swedishness’ becoming more apparent through a 

greater awareness to one’s proper cultural boundaries. “I have changed, and 

might not be such a typical Swede anymore”, says Ada (15) while Ada (17) 

claims to be “typically Swedish” (compared to those who are not). Ada (15) 

feels that she has become more open to talk to strangers on the street, a 

behavior believed to be caused by her matching. She concludes that “Our way 
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of seeing or doing things is not always the right one”. Identifying as Swedish, 

or not, has become more salient in the interaction with the matchings. The 

flexible and porous identification boundaries humans use to categorize 

themselves and others become clearer, and many guides mention a new 

feeling of having their worldviews and arguments challenged for the first 

time; they relate this to having spent most time with people socially very 

similar to themselves. When spending time with their matchings things 

otherwise taken for granted have to be explained. “No one in my environment 

challenges me” or “I have lived very white […] with people who had studied 

the same as me” are some quotes (Adas 15 & 17). At the same time, many from 

the ‘refugee group’ feel more ‘Yemeni’ or ‘Bangladeshi’ (after seeing many 

differences from the Swedish way of life). Ada (13) says that “Sweden is my 

home now, Iraq feels alien”, identifying more with what is considered 

Swedish than what used to be her home country. The emphasis on differences 

between habits may be salient but does not have to be negative – comparing is 

a way to recognize, categorize and confirm each other (Hall, 1997). Ada (20) 

says that the difference of backgrounds gives her a “space to breathe” since 

she can talk about quotidian things with her Swedish friend, while many of 

the conversations with her countrymen concern current conflicts, and a 

difficult past.  

 

Besides the interchanges concerning tradition and language, more practical 

issues such as paperwork, searching and finding apartments and work, as well 

as looking after each other’s children have taken place. One good example of 

this was when one of the ‘guides’, through his contacts, could help his 

matching to find a new apartment when he lost his former housing. He says 

“that time it [integration] worked as it is supposed to […] my contacts could 

make a difference for another individual” (Kal 16). Housing has been a 

recurrent theme where the ‘guides’ have been able to help their matchings; 

both with obtaining apartments, as well as to know what one can demand 

when moving in to a new home (demands that initially had been ignored, but 

looked into when ‘guides’ have complained). 
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Not all matchings continue to meet. According to FG 75 percent of the 

matchings continue their relation for more than four months. While this must 

be considered a positive number, it means that the remaining 25 percent have 

ended the relationship. During the interviews informants have talked about 8 

cases where the matching was interrupted. The reasons have been different in 

each case, but often a consequence of a feeling of wanting different things: 

what to do, what to talk about, and which language should be used. Ada (10) 

says that her matching “[…] didn't want to talk Swedish to me when we met, 

but just kept on with English […] it was hard because we wanted different 

things”. One participant felt frustrated since the meetings often ended up in 

“housewife situations” (Ada, 2). Others have felt that their matching was too 

passive, or too busy with other things, and a feeling of neglect has led them to 

look for another matching. Political conflicts have also been the base for 

interrupted matchings. Many times the interrupted relationships seem to be a 

consequence of mismatches of expectations; the participants did not have the 

same goal. Some studies argue that a negative experience like this can 

reinforce a negative image of the other (Hodson, 2011:157). If positive effects 

can give a positive imagery for a whole group (as will be discussed later), one 

might expect the same to happen when the experience is negative. But while 

the experience was not what they expected, none of the informants with 

interrupted matchings says to have been negatively affected by this, but rather 

signed up to meet a new person. One informant concludes that “not all are the 

same” (Ada, 10). One can assume that this is the result of not having reached 

the stage of recategorization but still having passed the frontiers of ‘not 

knowing’ – one has a face and a basic knowledge of ‘the other’, maybe enough 

to avoid prejudices or negative feelings, even if it was not enough to become 

friends.  
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Unified group – recategorization and partial 
inclusion 

Many from the 'guide group' take pride in the immigrants' struggles, since 

they feel a greater understanding for what it implies to move to a new country. 

The sentiment of having gained new knowledge and perspectives also gives 

the guides a feeling of having a legitimate voice in the debate concerning 

issues such as migration. One of the guides says that “through my matching I 

am legitimatized to speak about the so called 'integration problem' […] I 

have my match as a good example” (Ada, 17). New perspectives and voices 

are hence raised in the debates about immigration and integration. Here it is 

clear how one individual, the matching, becomes a representative for a whole 

group, ‘immigrants’. The ‘guides’ also feel closer to, and can identify with, 

“other cultures” and foreign customs. All ‘guides’ mention how the world has 

come closer through getting to know their match. Besides listening extra to 

the news, or reading books about the home country of their matchings, they 

also feel a closer bond to that country or region, as well as its people. This 

suggests that others of that group might be included in the new social ‘we’, 

and that levels of empathy and recognition towards a whole group of people 

considered being from another culture increase when time is spent with a 

representative from that group (Cao et al., 2015). This likewise applies to the 

'refugees' understanding and inclusion of the ‘guides’ in their social worlds. 

Although cases of remaining prejudices exist, the matching is often described 

as an exception from an otherwise recurrent group behavior. Hence, the 

matchings function as representing one’s bigger group, may it be 

‘immigrants’, ‘Syrians’ or ‘Swedes’.  

 

 

Many of the 'immigrants' relate a sense of pride and self-confidence to their 

matchings. “My matching gave me confidence […] it was like tearing down a 

wall and now I can also be open with others, not only my matching […] now 

I feel safe in society […] I am in, not everyone has that opportunity” (Ada 7). 

Another informant witnesses: “I feel like an individual in this society now” 

(Ada 13). Being 'let in' by one individual in the new society seems to open a 
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much bigger door: that of having a place. Firstly, this might be a consequence 

of the extensions of inclusion that was presented above. One group member 

can represent the whole group – for instance one ‘guide’ can represent the 

Swedish society as a whole - which makes the inclusion feel greater. It can also 

be related to the feeling of alienation and inclusion many say to feel when 

recently arrived – because of the lack of knowledge of the language and 

customs. Hence this step from exclusion to inclusion is important. The special 

way that these individuals meet seems to create a special bond. Maybe 

because it is normally their first and only outgroup friend. Maybe also because 

they both started the relationship based on a will to participate and include. 

One girl says “She is my first real friend here in Sweden. I can never let her 

go (Ada 12). Both guides and immigrants often talk about their match as a 

‘best friend’ or ‘extended family member’. 

 

One important part of the confidence for the ‘refugees’ is the feeling of 

controlling the language. Many of the immigrants feel frustration in the 

Swedish classes since all the students are immigrants and they talk ‘incorrect 

Swedish’ with each other. They understand one another but as soon as they 

try to talk to ‘real Swedish people’ they can't communicate. Together with 

their matchings they are allowed to practice the language in a relaxed way. 

Fortier argues that it is an illusion that power relations and conflicts “will be 

somehow suspended through dialogue and intimacy, and that the distance 

and hierarchy between those who tolerate and those who are tolerated will 

dissolve” (Fortier, 2007:111). Many of the participants witness an unequal 

power relationship since one part knows the society and the language, while 

the other does not. Many times they conclude it is like that, but that this is one 

of the best ways to empower the other. While the 'refugees' become better at 

Swedish the 'guides' also feel better, “by doing a good deed” (Kal 2, Ada 3).  

 

Many conclude that the deeper they get to know their matching the further 

convinced they get that “humans are humans”. Although differences and 

similarities exist, everybody have the same basic human needs. This can be 
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seen as a recategorization; moving from the initial othering to including the 

match into one’s social ‘we’. Recategorization can be seen as an effect of the 

interplay between the boundaries of individuals. The contact challenges 

former positions, and create new knowledge and hence repositioning of 

worldviews. One might understand oneself, and one’s belonging, and others 

differently. Instead of focusing on the differences, one extends the category of 

inclusion, and hence incorporates the new friend(s) if both are willing to do 

so. Integration or inclusion is, as stated in the beginning of this work a dual 

process – “It takes two to tango”. The participants have been included into 

one another’s social spheres and networks, spheres to which they did not 

previously have access.  

 

Partial exclusion 

While being included in some situations, others contexts might be harder to 

penetrate. One informant witnesses that “there is still a wall that I can't 

penetrate. I feel integrated but I cannot reach the core [of Swedish society]” 

(Ada, 13). While feeling included in the relation with her ‘guide’, a feeling of 

exclusion appears in other contexts. Another ‘refugee’ says that even though 

many years have passed since she moved to Sweden, “the first question I get is 

always: Where are you from?” (Ada, 7). The same woman feels torn when her 

fellow countrymen organize events in Gothenburg since she cannot invite her 

‘guide’, although she would like to. “I can't invite her, there will only be 

Cambodian people there [… who...] speak only Cambodian” (Ada, 7). While 

language seems to be the hardest barrier to cross, certain occasions that are 

surrounded by traditions and norms can lead also lead to exclusion. Ada (2) 

and Kal (3) find “Christmas hard […] an excluding celebration. We feel that 

it's family only, while we know that she celebrates alone”. Even though 

participants have been included in some contexts it can be hard to talk about a 

total inclusion. In certain moments, persons that would be included in some 

group constellations are suddenly not. This can be seen as a consequence of 

the 'partial, complex and multiple identities' (Jönhill, 2012) that one inhabits, 

and act out in interplay with one’s surrounding environment. 
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Conclusions 
This study has been concerned with two kinds of communications tightly 

intertwined in the participatory initiative for integration Flyktingguide: the 

external communication initiated by the organization and the intercultural 

communication taking place between participants. The research questions 

this work aimed to answer were: 

 What representations of Swedes and immigrants does Flyktingguide 

communicate, maintain, and challenge with their advertising and 

external communication? 

 What role do the matchings promoted by Flyktingguide play in the 

process of social inclusion? How can this process of intercultural 

contact be described and what effects does it generate? 

 

The analysis of the organization’s external visual and textual communication 

has shown that through FG’s imagery, representations are both challenged 

and maintained. The ‘refugee’ is shown as someone who should be guided as 

the same time the he or she is also portrayed as a friend to have an equal 

relationship with. Still, both ‘guides’ and ‘refugees’ associate refugees to 

helplessness and traumas. This makes the ‘guides’ expect a certain 

relationship that might not happen, while the ‘refugees’ feel reduced to a 

simple imagery that does not include individual experiences. By grouping 

individuals together, as is done by creating two separate groups: ‘guides’ and 

‘refugees’, without differencing between their experiences, the organization 

reinforces these roles and the power relation between them. The different 

groups expect different things from the other, as the same time as they are 

supposed to become friends on equal conditions. This paradox, where both 

participate on equal terms, as the same time as the Swede guides the refugee, 

can create confusion.  
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While the role of the participants is defined, integration is not. It is referred to 

as being created in the space between people, “where people meet”, 

supporting the thesis that culture is a process in the porous boundaries 

between individuals (Barth, 1966). This is believed to be positive, since the 

absence of this definition creates a space of creativity and freedom for 

participants to find their own way to greater social inclusion. The participant’s 

own definitions of integration can be produced: “meaning is produced and 

exchanged” (Hall, 1997:1) in these relationships. 

 

 

The communication initiated by FG can be seen as a persuasive process, but is 

better understood as an attempt to initiate a dialogue: it is a communication 

in need of an answer. It intends to involve people to enhance in the process of 

inclusion, which gives room for a more allowing space for people to produce, 

discuss and change meanings and interpretations. Hence, the sender is just as 

important as the receiver (Hall, 1993).  FG’s communication reaches many, 

even more people than the organization is able to handle. But there is still an 

imbalance between the groups who find their way to the organization – 

something that suggests that more work needs to be done to target and attract 

the underrepresented groups (young ‘refugee women’, young ‘male guides’, 

‘refugee families’ and older ‘refugee women’. While the lack of participants 

from these groups very well can be related to the external communication 

made by FG, promoting some groups to participate while others are excluded, 

other factors are relevant. Language, disposal of time, norms about gender 

and responsibility are factors that certainly affect this. 

 

 

Concerning the second research question of this work an image of FG as a 

pluralistic platform becomes clear. 3610 households have got in contact with 

each other since its beginning, and 75 percent continue to meet (after four 

months). While integration cannot be measured in numbers or percentages, 



 52 

the subjective feeling or experience of inclusion can be evaluated. The 

outcomes can be said to be as many as the matchings – each case is a 

particular story. Although, based the data gathered, some conclusions can be 

drawn. First of all, the data shows that intercultural contact can work as a tool 

for the dual recognition of sameness and difference, and creates opportunities 

for a more inclusive ‘we’. Being a voluntary activity, under quite optimal 

conditions, the matchings attract people with a predisposition to obtain a 

positive outcome, resulting in continued relationships more often than not. If 

participants have to wait too long before given a matching, this motivation 

can be endangered.  

 

 

The interviews suggest that the process of inclusion often starts with a rather 

extensive distance between the different groups: they believe to be different 

and have images based on differences rather than similarities before meeting. 

Gender is often a reason for prejudices. This supports the assumption that 

biased knowledge, and assumptions without any real knowledge, can be a 

source of negative thoughts or prejudices towards other groups (Allport, 1974 

& Pettigrew 1998). As Hall suggests it is necessary for humans to understand 

our world through differences (1997), but it seems that once the other person 

is an acquaintance that categorization can be extended to include 

categorizations based also on similarities. The process of getting to know each 

other better makes the participants question and remake the notion of 

themselves and the other. The new understandings create a more inclusion 

we, where the perception of ‘us’ and ‘them’ is challenged (Pettigrew, 1998:72).   

 

 

On an individual level the meetings have had impactful effects. Many confirm 

to have gained new friends and family members, besides a broadened 

worldview and increased self-confidence. ‘Guides’ believe to have obtained a 

greater understanding of other parts of the world, and insight into the reality 

of migration. The refugees are no longer seen as an anonymous mass, but as 

persons included in their social spheres. ‘Refugees’ admit to have gained self-
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confidence, related to the improvement of Swedish, as well as a door being 

opened into former closed rooms. Furthermore, inclusion in a greater 

network of individuals can lead to increased opportunities for motivation, 

work and civil initiatives. People are empowered in several ways, and by being 

able to practice the language the ‘refugees’ can embrace information to fully 

enjoy the functions and rights that society offers them.  

 

 

The findings suggest that the social inclusion is further extended to the group 

that one’s matching is considered to belong. The individual functions as a 

representative for the collective, and hence a positive relationship between 

two individuals can lead to positive perceptions towards whole groups. This 

interplay with others suggests a greater identification with larger groups. 

Also, the knowledge of having an acquaintance with an outgroup contact 

creates openness towards outgroups in general. The reverse, where a negative 

experience with a matching represents the whole group that individual 

belongs to, does not seem to be the case. In the cases where the matchings are 

interrupted for different reasons, one of them being different expectations, 

the participants still maintain a positive attitude to the initiative, and to meet 

others and to include. This means that the relationships started through FG 

spread norms of acceptance throughout society, something that plays part in 

the process of creating a more inclusive city. Another effect on the city is an 

increased movement between otherwise segregated frontiers. Visiting the 

matching’s home often means visiting an unknown part of the city. This 

provides a way to work against the physical segregation that exists, and hence 

against the prejudices that exist between different neighborhoods. 

 

 

Even if the participants feel included and empowered in many aspects, the 

data has also shown that this process is dual: inclusion is not always total. Just 

as increased closeness and difference are two sides of the globalization-coin 

(Hylland Eriksen, 2007); the processes of inclusion and exclusion are 
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intertwined. This feeling of being excluded or to exclude in certain contexts 

seems to be related to involving more people in general, rather than to one’s 

matching in particular. Language often functions as a barrier. This suggest 

that the relationship per see does not generate exclusion, but rather shows on 

the multidimensionality of inclusion/ exclusion as it occurs during the 

interplay with other people, customs or institutions. The negotiation between 

inclusion versus exclusion is constantly ongoing for the individual (Jönhill, 

2012:43, 50), and while inclusion and exclusion are parts of the same process, 

the data concludes that the feeling of inclusion is much greater than that of 

exclusion. In the case of no contact, the feeling of alienation and prejudices 

would have been major. 
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Appendix 

Advertising and information material from 2013, 
2014 and 2015 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
See 

eachother – 
integration starts 
where people meet 

Become a 
refugee guide and 
language friend 

Meet a 
refugee guide and 
language friend 
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Everyb
ody is 
talking 
about 
integra
tion. 
We 
create 
it.  

Flyktingguide Göteborg – Together we make a difference 
 
M 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Meet a flyktingguide and a language friend – your way to the Swedes 



 62 

Become a flyktingguide and a language friend – becuase the meeting with Swden for a newly 
arrived should also be a meeting with the Swedes 
 
 
 
 
Flyktingguide Göteborg – integration starts where people meet 
 

Campaign Good Examples 
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Good example 4 of 12 – participant in the bicycle course for beginners: 
Jag am satisfied and happy. Can bike. Thank you so much. 2000 thanks! 
 
 

 
 
Hello! We are so thankful that you presented us lovely family. They are very kind 
and meetings are giving. We learn Swedish culture and they become aware of 
Persian culture. Thank you for everything. / Family A 
 
Thank you, that was nice to read! It is mutual, we like eachother and learn, as said, 
from each other  / Family S 
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Hello, Who is writing is Marjan. I have been matched with Nora a month ago. She is 
so nice and lovely girl. She is great, really. We go to theater circle every week and 
we have very good times together when we go out to drink coffee and talk. I would 
say thank you and Flyktingguide because I have a very good friend. Best/ Marjan 
 

 

 


